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PRESS RELEASE

26 October 2005 – for immediate use

‘ROAD SENSE OR NONSENSE – YOUNG PEOPLES ATTITUDES’

Following the tragic loss of life on the roads in the last few weeks, there has been a call from the Western Investing for Health (WIFH) Partnership for an innovative approach to dealing with this continuing problem.

The Partnership commissioned Opportunity Youth to conduct research into young people’s attitudes to speeding and Road Traffic Collisions (RTCs).  Although the study was based mainly in the Omagh and Fermanagh areas, the findings of “Road Sense or Nonsense” have relevance to all those who care about road safety on the island of Ireland.

Commenting on the report, Brendan Bonner, Western Investing for Health Manager stated,

‘We commissioned this report because of growing concern at the number of people, and young people in particular, being killed in or seriously injured every year on the region’s roads.  We believe that many of these accidents are avoidable and wanted to look at the attitudinal factors influencing the driving behaviours of young drivers.’
The research engaged over 140 young people, both male and female, living in mainly rural areas. The respondents saw a car as a necessity today for getting to work, training or social events.   The findings indicate that only a fifth of those responding who drive hold a full license, speeding is seen as the “fun factor” of driving, having a “souped up” car is a status symbol, speeding holds a strong element of machismo and many had learned to drive as young as 13 years old, mainly in cheap runabout cars.  In addition, driving without a seat belt, without insurance or whilst under the influence of alcohol or drugs, were regular occurrences.

Many young people interviewed felt that that drinking and drugs were the most common causes of accidents and that speeding was second.  They did however feel that other contributory factors were road rage, showing off and breaking red lights and acknowledged that distractions such as mobile phones, loud music, looking at the opposite sex and arguing in the car also played a part.  

It should be noted however that the young people were keen to point out that there are other issues that had to be taken into consideration such as poor road conditions, illegible traffic signs and slow moving vehicles.

Whilst the attitudes to speeding are a concern, Brendan Bonner points out that there is a broader awareness of the impact.

‘Many of the young people interviewed were very aware of the wider implications of involvement in an accident.  In addition to loss of life and injury, they were aware of the impact on the victim’s family and the possibility of a criminal record and greater difficulties in getting insurance.  The biggest concern was the risk of killing someone else and possible retaliation in their communities.’  

In relation to existing advertising campaigns on RTCs, many felt that the initial impact wore off quickly and the message became diluted.  Others felt that there was also an element of unfair typecasting which had a negative impact on young people and that there should be more realistic images of what emergency crews actually see.

There was also a feeling that the use of real victims in campaigns rather than actors would have more impact.

Responding to the findings Brendan Bonner said, ‘The loss of life on our roads cannot be tolerated. There is a clear need to seek innovative approaches to this problem.  There are serious issues that have to be addressed by individuals, their families, communities, statutory sector providers and politicians. There is a definite need for advanced driving courses, cross-border co-operation and greater access to more accessible public transport as well as upgrading of many roads.  Most importantly we have to work with young people and engage them in this process.’

The Western Investing for Health Partnership have already worked with PSNI on an RTA Road show in Fermanagh last year and are proposing to work on another in the North West in the near future. They have also led on the development of a Night Bus Scheme in Derry City centre on a Saturday night to remove the need to drive home.

A copy of the ‘Road Sense or Nonsense’ Report is available on the Western Investing for Health web site at www.westernifh.org 
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NOTES TO EDITORS

1. Western Investing for Health is the Partnership for the WHSSB area to take forward the Government’s Public Health agenda.
2. WIFH has 30 intersectoral members - 14 statutory organisations, 14 community and voluntary sector and 2 private.
3. WIFH are located at WHSSB HQ, 15 Gransha Park, L’Derry tel number 7186 0086.
4. The WIFH Manager is Brendan Bonner who can be contacted at the above number.  
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